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Services

The Stop Violence Office is an office on-campus that addresses
sexual assault, domestic/dating violence, and stalking aiming to
reduce intimate crimes on campus through education, training,
survivor advocacy and support services.

Our other services include:

* Awareness and Prevention
workshops

« Crisis Intervention

« Volunteer/Internship
Opportunities

« Advocacy

«Court Accompaniments

Context of Issue

In-class presentations on sexual assault are conducted year
round due to the following statistics:

* 20%-25% of college aged women are raped or someone will
attempt to rape them during their undergraduate years (DOJ 2005).

« Teenagers and young adults are at greatest risk for date rape (DOJ
2006).

« 1 out of 3 women will be sexually assaulted in their lifetime
« 1 out of 4 young adults are in a violent relationship.

The in-class presentations are provided as a preventative measure
in addition to providing referral information to those students in need
of advocacy and crisis intervention.
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Method

Data was collected through pre/post test administered to 211 students
during four in-class presentations. Pre/Post test measure:

« Level of knowledge regarding sexual assault before/after Location of SVO

» Student awareness of situations where SVO can offer assistance

« Student influenced to make safer dating choices after presentation
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Describe two or more situations where you would refer
yourself or a friend to the SVO

Future Plans
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The SVO will continue to collect data during in-class presentations through pre/post test. Feedback provided
through assessment will be used to enhance SVO in-class presentations. Based on student feedback the SVO
will continue to:

*Market the in-class presentations to professors

«Continue to outreach to incoming students
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