oSwords Into Frisbees6in The Rise of Consumer Culture in the 1950s

Questions:
1. What factors led to the rise of Americads consumer culture?
2. What are the implications of this development?

Qutline:
I. Ray A. Kroc and Fast Food Nation
1. What is a consumer culture?
A. One in which people believe that purchasing goods can
create happiness and convey status.
I11. What encouraged the development of Americads consumer culture?
A. Cold War
1. People want to spend in order to forget their worries
B. Transportation Revolution
1. Cars: 60 million sold in the 1950s
2. Interstate Highway System (1956)
3. Cars serve as a luxury good themselves, and as a means of encouraging the purchase of other
luxury goods (at drive-in restaurants, for example).
C. Growth of the Middle Class
1. The GI Bill lets people buy houses, get an education
2. Postwar Afyuence (U.S. had 50% of the worldds wealth) creates many good-paying jobs
3. Women stay in the workplace, and the two-income family becomes the norm
4. In 1950, 9% of Americans were middle class, by 1960 it was 30%. Today itis 70%.
D. Baby Boom
1. Creates a large marke for goods that advertisers are newly eager to exploit
E. The Rise of Television
1. In 1946, there were 17,000 television sets in the nation. By 1949, Americans purchased 250,000
sets every month. By 1953, two-thirds of American homes had at least one TV.
IV. Helping People Spend Their Money
A. Shopping Malls
1. First developed in the 1920s, but as of 1950 the nation still had only 12 of them. Revolutionized
in the 1950s, as typiped by Southdale. By 1960, the number had grown to more than 5,000.
B. Emphasis on Speed and Convenience
1. Fast Food Nation
2. Other consumer goods: Minute Rice (1950), TV dinners (1954), disposable diapers (1956),
panty hose (1959), etc.
C. First Credit Cards (Visa in 1958)
D. Changes in Advertising
1. New Messages
2. Advertising to teens and children
a. Rise of the 0fadd: Hula hoop, Yo-Yo, Frisbees, etc.

b. By 1960, teenagers annually spend $22 billion (2005: $140 billion) on consumer items.
V. Issues of a Consumer Culture

A. Exploitation of workers, both foreign and domestic

B. Exploitation of children, both as workers and consumers

C. People live beyond their means. This means bankruptcy for some, doing without necessities for others
D. Foreign resentment.

E. Waste. By 1960, Americans were throwing away 88 million tons of waste a year. Now, 200 million tons.
F. Reinforces Racial/Class divisions

G. The Afyuent Society? (John Kenneth Galbraith)







